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Partial  List  of'  References  on  Modern  Methods  of  MERC11&HPISIMQ  C -IPOZOI 

” Halation  Between  Cut-tzp  Chicken  Proportions  and  Prices.'* 

By  M-  A*  dull,  ii.  E.  Phillips,,  and  C--  S*  Williams* 

In  IF,  S.  Sgg  and  Poultry  Mag&sin®.  ¥ol.  49*  Mo.  3*  March  1943s  p.  122  » 

'Heights  of  Parts  and  Percent  Edible  Moat  Obtained  from  Cut-up  Qdc^sas, ; 
By  Harold  ii.  BarBhaw. 

In  U*  S*  Egg  and  Poultry  Ifegstsine,  Tol*  49#  Ho*  9#  Sept.  1943#  p*  i;05* 

,#C0Rjiag  — Revolution  in  J>feat2  (Out-up,  Gvaa- Dressed,  Pre-cooked, 

Frozen  Poultry* ) 

By  W..  p.o  Terreohlen  and  M»  D.  Atkin. 

In  Poultry  Tribune#  Sac  tom  Edition,  Pol.  53#  Mo*  4#  April  1947# 
pp.  3.0-11 ; 4S“46® 

n2000  Years  in  th©  Poultry  Business."  (Based  on  lecture  and  dessc-no  * ram-ion 

ay  Tracy  G#  Cowan.,  duns  19#  1947* ) 

.Published  by  Dairy  sad  Poultry  BiTision,  Armour  and  Company,  Obi  v g o 9 ? 
111*.  23.  pages,  illustrated* 

?iTh®  Reta.il  Marketing  of  Prying  Chickens  in  Philadelphia. " 

By  VL  T.»  McAllister  and  8*  0*  Bailsman . 

Hniv.  of  Dslawo  Agricultural  Jj&eperiffi©nt  Station,  Bulletin  Ho.  275# 
duly  194S,  Ifewark,  Dels, 

’"‘Consumer  Preferences  Are  Key  to  Marketing  Trends." 

By  B«  F,  Tobin,  Swift  & Company. 

In  tj,  S*  Egg.  and  Poultry  Ifegaains,  Vol*  54#  Ho.  9#  Soph.  1943, 
pp.  12-13s  26-28* 

" 'bderr,  Merchandising  Caters  to  Consumer  Preferences*” 

In  0«  S*  Egg  and  Poultry  Mag asino,  Yol.  94.  Ho.  10,  Oct.  1943#  p«  37- 

5*Pros©n  Poultry  Only.  " 

In  II*  S,  Egg  anti  Poultry  Ifegasine » Yol.  54#  Ho.  11,  Edv.  1943# 

■ ‘ ■ 

^Dressed  Poultry  with  Eye  Appeal  «•  Met?/  Poultry  Dressing  and  karkatir-.g 
Msihc  as | 1943 . n 

ifsstonsion  -Folder  16,  Agricultural  Ext*  Service,  Ibiv.  of  Mow  Hasmisbircn 
Durham,  «*  H*.  December  3.949. 

WJ n Boston,  It’s  'Cut-up  Chicken  SO  to  1.” 

By  -G*  F,  Alois,. 

Poultry  Tribima,  Vol*  57#  $0®  2#  February  1949#  p«  15* 

reI5iat  It  Costa  to  Procss b Poultry  Today." 

By* A,  L*  Hoopiagamer* 

In  "u.  S.  Egg  and  poult  sy  J&gasine,  fbl.  55#  Mo*  3#  Bferch  1949# 

pp*  15-16. 
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5sWhy  I Sell  % Products  Close  to  Home*” 

By  La.  He  Cheseher. 

la  U*  S.  Egg  and  Poultry  Magazine*  Vol«  55*  No®  U*  April  19^9*  p»  9* 

"Which  Shall  It  Be  ®®.  Fresh  or  Frozen?” 

By  J*  D®  Jewell,  J.  D.  Jewell,  Inc® 

In  U.  So  Egg  and  Poultry  Magazine,  Vole  55*  No®  5*  May  19^9*  pp*  8-~9s  27 « 

"Consumer  Food  Facts  about  Buying  Chicken  - Serving  Chicken® " 

By  A.  B.  Love,  Mary  M.  Bo  dwell,  J.  M*  Moore. 

Ext.  Folder  158*  Michigan  State  College,  Cooperative  Extension 
Service,  East  Lansing,  Mich.,  August  1949* 

"Marketing  Poultry  Products." 

By  Earl  W«  Benjamin,  Howard  C.  Pierce,  and  W,  D,  Termohlen. 

Published  by  John  Wiley  ds  Sons,  Inc.,  N®  Y. , 4th  Edit.,  1949* 

589  pages  (see  pages  28 *344)  • 

"Market  Poult ryc  " 

By  John  H®  Vondell® 

Leaflet  Ho.  11,  Extension  Service,  Univ.  of  Massachusetts, 

Amherst,  Mass.,  Rev.  November  1949* 

'“'Retailing  Prepackaged  Meats”  (includes  poultry). 

By  A.  T.  Edinger,  B.  H.  Mewis,  H®  D*  Mumford,  James  E.  Bryan,  and 
Donald  R®  Stokes. 

Published  by  U®  S.  Dept®  of  Agriculture,  PM,  Marketing  Research  Branch 
Washington  25,  D.  C. , Deoember  1949* 

"Are  You  Cashing  In  On  Poultry  and  Eggs?" 

By  Cliff  D.  Carpenter,  Pres®,  Inst®  of  Amer.  Poultry  Industries. 

In  Butchers®  Advocate,  Volo  128,  No®  8,  August  25,  1950,  pp®  8<=>10;  16® 

,s??0  Gan  Have  Good  Broiler  Markets." 

By  Cliff  D.  Carpenter® 

In  Broiler  Growing,  Vol.  1,  No®  1,  September  1953*  PP*  18;  6J+. 

See  Silver  Anniversary  Issue  of  U®  S.  Egg  & Poultry  Magazine 
(February  1951*  Vbl®  57*  No®  2)  for  a number  of  articles  on 
merchandising  chicken. 

f5  Cut-up  Chicken  Starts  a Business." 

In  American  Egg  and  Poultry  Review,  Vol.  12,  No.  3*  Mhrch  1951*  pp»  44  an d i+6. 

^W©  Found  New  Markets  for  Fryers  at  Home." 

By  John  A®  Palmer,  Sherman  Whit©  ds  Company. 

In  U®  S.  Egg  and  Poultry  Magazine,  Vol®  57*  No®  5*  May  1951*  PP*  9 and  19* 

'^Accent  Staging  Big  June  Chicken  Promotion." 

In  B®  S®  Egg  and  Poultry  Magazine,  Vol.  57,  No.  5*  May  1951*  PP»  10  end  11* 
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“It’s  Getting  to  be  a Habit.”  (Story  of  quick**  frozen  foods  article  deals 
largely  with,  chicken.) 

By  Mae on  Gould. 

In  Butchers*  Advocate,  Vol.  130,  So.  7,  Augur*  15,  1951,  PP*  8-11* 

"Consumer  Preference  and  Buying  Habits  for  Chicken.” 

By  Harold  D.  Smith,  Dept,  of  Agricultural’  'mica,  Tlhiv*  of  Maryland.. 

Miscellaneous  Extension  Publication  So,  8 1’;  ;asion  Service,  tfciiv.  of 

"Jkryland,  College  Park,  Ud.,  September  1951*  25  pages* 

”Conauraer  Demand  for  Chicken  A a delated  to  Be. . id  for  Total  Meat.” 

By  Harold  D.  Smith,  Dept,  of  Agricultural  Be-Maioa,  Itoiv.  of  Maryland. 

Uaiv.  of  Maryland  Agricultural  Experiment  3b.  on  iiisoellaneous  Pub- 
lication 112,  Dept,  of  Agricultural  Srouo?  :ics  and.  Marketing, 

University  of  Maryland,  Collage  Park,  iSd. , October  1951»  53  pages, 

"Retail  Merchandising  and  Consumer  Acceptance  of  Eggs  and  Poultry. " 

By  Harold  Smith  and  Harold  iioecker.  Dept,  of  Agricultural  Economics, 

Univc  of  Maryland. 

Miscellaneous  Extension  Publication  Ho.  13,  Extension  Service, 

Univ.  of  Maryland,  College  Park,  Md. , October  1951*  29  page®. 

"Consumer  Preferences,  Practices  and  Demands  for  Purchasing  Eggs  and 
Poultry  in  Columbus,  Ohio,  1950*” 

By  A.  William.  Jasper  and  Raymond  i£.  Cray. 

Ohio  State  Experiment  Station  Bulletin  Ho.  , in  prose  as  of 
January  1952,  Wooster,  Ohio. 

Sales  Jump  with  Pan  Ready  Poultry.” 

Butchers1  Advocate,  Vol.  131,  Ho.  8,  February  20,  1952,  p.  20. 

”We  Tripled  Our  Poultry  Sales.” 

By  Paul  J,  FI inn o 

In  U.  S*  Egg  and  Poultry  Magazine,  Vol.  59,  Ho*  5,  ifey  1952,  pp.  9”10s  26-28. 

"Processors  Hold  Key  to  Chicken  Quality  at  Retail  Level . ” 

By  Kenneth  D.  Haden  and  Georg®  A.  Jackson,  Jr.,  Uhiv.  of  Calif. 

In  U*  S.  Egg  and  Poultry  Magazine,  Vol.  58,  Ho.  6,  June  1952,  pp.  l6;  55° 

Should  Broiler  Growers  Consider  Retailing?" 

J3y  John  P.  Weeks,  Alabama  Polytechnic  Institute. 

In  Broiler  Growing,  Vol*  5,  Ho.  7,  July  1952,  pp.  lk»  20. 
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